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M.Sc. ( HS ) Semester - 1 (CBCS) Examination
OCT/NOV-2025 (AS PER SYLLABUS YEAR JUNE-2023)
Entrepreneurship & Marketing (Core (New-23))

Time: 2:30 Hours Marks:70
Instructions:
1. The first question is compulsory.
2. Answer any three questions from question number 2 to 6.
3. Figures to the right indicate marks.
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ENGLISH VERSION
Que.l  Answer the following Questions. (16)
1) Labeling. (04)
2) SWOT analysis. (04)
3) Market analysis. (04)
4) Functions of advertising. (04)
OR
Que.l  Answer the following Questions. (18)
1) Packaging. (04)
2) Costing. (04)
3) Quality Control. (04)
4) Characteristics of an entrepreneur. (04)
Que.2  Explain the price determination policy.
Que.3  What is meant by competencies and state the competencies required for an entrepreneur. (18)
Que.4  Give the definition of advertising and write the objectives and types of advertising. (18)
Que.5 Give the meaning of product and state the stages of the product life cycle. (18)
Que.6  Explain: (18)

A) Qualities of an Entrepreneur.
B) 2. Types of the enterprises.
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